
Presented by

DATE

SPEAKER

DOES THIS CONTENT
KEEP YOUR VISITOR 
“IN THE MOMENT”? 
 
 

DIGITAL SOCIETY SCHOOL

WONDER MAKER



An exchange between two 
or more individuals and is a 
building block of society. 
Social interaction can be 
studied between groups of 
two, three or larger social 
groups.

Both a particular 
characteristic of a place that 
makes it what it is and the 
particular sense that 
individuals have of places 
they know by experience.

Interior design approach to 
develop a person's sense, 
usually through special 
lighting, music, and objects.

Outline how you intend to create 
benefits that your customer expects, 
desires or would be surprised by, 
including functional utility, social 
gains, positive emotions, and cost 

Inspires people to collectively reimagine and reinvent public spaces 
as the heart of every community. Strengthening the connection 
between people and the places they share placemaking and refers to 
a collaborative process by which we can shape our public realm in 
order to maximize shared value.

When?
Use this when you are faced with the decision of which content you should choose for a certain 
event. 

Why?
This guideline prompts you to think about the 5 focus points that we think will keep a visitor in the 
moment after an event. 

Output:
Gives possibility to make objective decisions and visual representation of your ideas, giving you 
extra insights (and parameters) which can help further improve your initial proposal. 

Our 5 Focus Points 
to make people stay in the moment...

Social Interaction

Placemaking

Gain Creator
Sensory Scape

Sense of Home

Let’s Try!
How to use this.

・Fill the pentagram according to the different sub-questions for each focus point and assign them 
   the scores according to the points mentioned.
・In the table are listed criteria which can be decisive from a business point of view. How important 
   are they in terms of feasibilities. Rate them from 0 to 2.
・Sum the points from both fields and mark the results on the line on each concept.( The spider 
   net graph) 
・Draw the line between the five concepts and other criteria.
・Take another color and repeat the process for the next concepts.
・Sum the points for every one and will see which concept is the “winner” .

This method helps you to judge new content on their ability to keep 
people in the moment after an event.

GuidelineIntroduction
How can the venue create a better fan experience with WOW moments
after the event using the new public space at the Johan Cruijff ArenA? 

To design a solution which will bring a better fan experience after the event, we decided to create 

a solution which would help the visitors to extend their exciting moment from the stadium, a 

product which will keep them in the moment of joy.

Our concept “Stay in the moment” is based on 5 focus points which are different theory of building 

space for a people. Each of them is independent approach of creating a public space or crowd  

management. We believe that in combining them we can produce the perfect content which will 

keep people in the moment. 

Social Interaction

Sense of Home

Gain Creator

Sensory Scape

Place making

Other Criterion


